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PRESENTATION OUTLINE



EMERGENCE OF US INTERSTATE SYSTEM

• Federal Interstate Highway Act

• GI Bill

• State and Federal Gas Taxes

• Elimination of transit operating funds

• Little support for bike and ped programs

• Suburban Priority



Kenworthy and Laubre, Transportation Quarterly, Vol. 53, No. 4, Fall 1999

TRANSPORTATION USE PER CAPITA







• Integrated Surface Transportation Efficiency 
Act for the 21st Century

• 20 years of progress

1991: A CHANGE IN DIRECTION



SIGNS OF HOPE



FEDERAL FUNDING FOR SUSTAINABLE TRANSPORT



LINKING LAND USE & TRANSPORTATION



Houston Portland New York



CARS IN CITIES
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RECENT CITY RANKING SURVEYS



KEY FACTORS MEASURED

Cultural Experiences

Health, Safety and Security

Stability

Healthcare

Legal and political 

framework

Political Engagement

Security & 
Institutions Knowledge Creation and Information Flow

Intellectual Capital

and Innovation

Information Exchange

Education
Human Resources

Human Capital

Transportation and InfrastructureTechnology Readiness

Infrastructure
Sustainability 

Demographics and 

Livability

Lifestyle Assets

Culture and Environment

Quality of Life Livability

Cost Effectiveness

Business Center

Economic Clout

Business Activity

Economic Potential
Business Friendliness

Ease of doing Business

Economy

Economic Stability

Cost



TYPES OF CAPITAL

Physical 

Capital
• Roads and 

highways

• Historic buildings

• Hotels

• Libraries

• Sewer, water and 

power systems

• Civic centers

• Public 

transportation

• Bridges

• Airports

• Parking facilities

• Affordable housing

• Schools

Civic

Capital

Financial 

Capital
• Museums

• Parks

• Theaters

• Festivals

• Community

meeting facilities

• Parades

• Sports teams

• Art programs

• Concerts

• Cultural centers

• Sidewalks

• Venture capital

• Ease of obtaining 

loads

• Presence of 

investors

• Equity capital

• Debt Capital

Human 

Capital

Social 

Capital
• Public education

• Literacy programs

• Pre-K education

• Job training

• Alternative schools

• Leadership training

• Health screening

• ESL programs

• Child care

• Job fairs

• Athletic leagues

• Volunteer centers

• Community 

gardens

• Block clubs

• Neighborhood 

associations

• Civic clubs

• Book clubs

• School 

organizations

• Religious 

affiliations

• Farmers markets

• Dance groups

Source: Suzanne W Morse, Smart Communities, The Pew Partnership for Civic Change, 2004



CREATIVE CLASS & STREETS

“More than anything, the creative class craves…a teeming blend of cafes, 

sidewalk musicians, and small galleries and bistros, where it is hard to 

draw the line between performers and spectators.” – Richard Florida

Before and After a Pop-Up Café

Pearl Street, Manhattan, New York



RESEARCH QUESTION

Given 20 years of federal funding, why have only some 

cities succeeded in implementing sustainable 

transportation practices? What can other cities learn 

from their experience to become more walkable, 

livable and offer multi-modal choices?



METHODOLOGY

• Interview directors and key leaders of Departments of 

Transportation and Planning

• Identify key factors in spurring change in transportation

• Assess challenges in creating sustainable transportation 

networks

Study Purpose: Identify means and methods to 

rethink cities and transportation infrastructure



• City size

• Regional location

• State of the development of 

the city

• Development of transit system

• Type of leadership approach

• Culture and public perception

SEVEN CITIES

Cities selected to provide range of:



INTERVIEW RESULTS

Themes

1. Transportation Planning is an Evolving Field

2. Catalysts for Change

3. Collaborative Approach

4. Innovative Implementation Programs

5. Learning from Peer Cities



THEME 1: CHANGING APPROACH TO 

TRANSPORTATION PLANNING & PROJECT 

DEVELOPMENT



Robert Moses
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Jane Jacobs

TRADITIONAL PLANNING PARADIGMS



HUMAN CENTERED DESIGN



THOUGHTFUL, INTEGRATED STREET DESIGN



TRAFFIC MANAGEMENT



RECLAMATION & POCKET PARKS



CREATING PLACES OF INTEREST



THEME 2: CATALYSTS FOR CHANGE

Federal 
Funding

Public 
Expectations

Visionary 
Leadership



THEME 3: COLLABORATIVE APPROACH

• Interagency & interdisciplinary collaboration

– Coordination between departments of transportation, planning 

and public works

• Industry & governance partnerships

• Public involvement

– Open and transparent communication



THEME 4: INNOVATIVE IMPLEMENTATION PROGRAMS
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THEME 5: LEARNING FROM PEER CITIES

Portland, Oregon, USA

Bogotá, Colombia

New York, New York, USA



CONCLUSIONS AND RECOMMENDATIONS

1. Take a holistic approach: Beyond mobility, transportation also 

affects livability and economic vitality as well as social and 

environmental factors

2. Harness visionary leadership: Mayoral support and strong 

leadership within city agencies often serve as driving forces of 

transformational projects 

3. Connect policies to best practices: Strive to integrate the 

policies with their day-to-day practices

4. Develop the right tools: Examine the efficacy of current 

business practices and organizational structure to enable them to 

achieve their development goals



CONCLUSIONS AND RECOMMENDATIONS

5. Collaborate: The regional nature of federal funding policies and 

transportation projects require interagency and multijurisdictional 

collaboration

6. Speak the same language: All participating agencies and 

stakeholders need to share a common language when discussing 

the future vision for their city

7. Know your audience: Understand your audience in order to 

determine the best approach for implementing change


